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WEBSITE

Femme Beat’s website opens with a large feminine graphic in a bright pink color and strong pattern, details 
that match the company’s focus – empowering women. Tabs with links to separate pages are displayed on 
the top left corner for easy access. The home page also features the company’s social media links on the top 
right corner. There are links to Facebook, Pinterest, Twitter and Instagram. 

Although there is a tab for “past events & 
news,” which doubles as the company’s blog, 
the 
company doesn’t actually have a typical 
pressroom. The news Web page, or blog, 
summarizes past events the company held, 
recapping with photos and videos. Each item 
on the page is interestingly placed in different 
sizes to capture the site visitor’s attention. The 
most recent news is placed larger in the 
middle of the page while archived news is 
displayed smaller on the right side of the 
page. The blog also features the company’s 
latest Instagram post. 

Since there is no formal pressroom and the 
company mostly provides event planning, the 
“attend” page allows viewers to find updated 
information about the latest event. It also 
allows viewers to purchase tickets to the event 
through an external link. 

The Femme Beat name and graphic, Web 
page tabs and social media links are displayed on every Web page for convenient access. Each page 
allows the viewer to access the home page with one click, and the rest of the website falls under the “three 
click” rule. 
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All of the Web pages, including the home page, are visually appealing because they feature a variety of 
colorful content: videos, photos, graphics, links and text. The feminine shades of pink and neutrals are 
consistent throughout, which keeps the site visitor engaged. Although the home page has Web page tabs as 
well as a scrolling option, which gives an overview of the company without being redundant, the 
information is evenly and delicately placed so that it is not overwhelming and dense. 

Finally, a feedback section is displayed on the bottom of each page, which also provides the company’s 
email address. Viewers can send a quick comment or question to the company’s email address directly from 
the website. 

Overall, by searching through the website, it is clear that the company understands its audience. Although, 
the company’s website has more positives than negatives, it could make changes. First, the website doesn’t 
have a pressroom. The addition of a pressroom would provide organization to the company’s background 
and news in a formal manner. It could include press releases for new events, a bio sketch, downloadable 
artwork and printable versions of company activities – photos, videos and graphics. Currently, the writing is 
often too short and informal, consisting of only a few sentences. Video and photos provide the most 
emphasis, but are not downloadable. The pressroom addition would serve as a more formal, or official, 
information resource. 

Since the company is less than six months old, it hasn’t accumulated a lot of information. However, soon the 
site will need to feature a search tab, especially on the “past events & news” page. Also, the company should 
incorporate a proper contact page with the company’s email address, phone number and social media 
handles. This would provide convenient access to a growing audience. 

SOCIAL MEDIA

Overall, Femme Beat’s website design is 
consistent with all its social media in regards to 
content and design. 

FACEBOOK

The Femme Beat logo and graphic from the 
website corresponds with the company’s 
Facebook banner, with the exception of the 
background image slightly altered but with the 
same message. The company’s posts slightly 
more original content than not. Original content 
includes news about the founder, news about 
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upcoming or past events in the form of 
statuses, photos and videos, and motivational 
quotes delivered through a graphic. The other 
content is shareable content originally produced 
by other media outlets. The content is 
usually about real world women who are 
making a difference in society or feel-good 
stories about women. Posts are made a couple 
of times per week. This is a good start, but the 
company may gain more traction if it posted 
more and bought ads on Facebook to promote 
their cause. The company’s Facebook page is 
easy to navigate and engaging. It shares a variety 
of material and information about the company, 
including a phone number, description and links to external websites relevant to the 
company. Femme Beat has 179 followers over the course of the five months the company has been active. 
This could prove challenging for the company because it wants to grow its local following into a national 
one. 

PINTEREST

Femme Beat’s Pinterest account is probably the most inactive social 
media platform. It has four boards, 17 pins, 18 likes, three followers and is 
following six accounts. However, the company pins original content from 
their events and inspiration for future events, including place settings 
and marketing designs. The pins are also successfully organized into the 
appropriate boards. The variety of content would keep the site visitor 
engaged. Femme Beat displays a short introduction about the company as 
well as the company’s website so that the site visitor can learn more about 
the company with each access. Overall, the Pinterest profile is simple, 
organized and engaging, but it is not very active. 

TWITTER

Femme Beat’s Twitter account is similar to its Pinterest account in that it 
is not very active. Although the Twitter account tweets a variety of 
content – including event recaps, company updates, motivational quotes 
and graphics and more – the account has 80 followers and is following 24 
other accounts. To gain a larger following, the company needs to follow 
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more accounts, preferably women, media outlets, and relevant local and national organizations. The content 
that the company does post is short and sweet. The company is successful in this because the point of 
Twitter is to get your message across in a thoughtful and quick manner. 

INSTAGRAM

Lastly, Femme Beat’s Instagram account is the most active and engaging. The company provides a short 
introduction in its bio that is consistent with the rest of the social media accounts. Also, it provides a direct 
link for site visitors to purchase tickets to the company’s latest event. Although its 45 posts may not seem 
significant, the accounts possesses 513 followers while following 257 other Instagram users, or 
“Instagrammers.” Just like the previous social media accounts, the company posts a variety of content in 
the form of photographs and captions: news about the founder, motivational quotes, 15-second videos, and 
news about upcoming and past events. The content is consistent within its mission and goal and delivers it 
in a consistent color theme: shades of pink and neutrals. Sometimes, posts include a pop of color – orange, 
green, or blue – to capture a site visitor’s undivided attention. In the posts’ captions, the company gives 
hashtags. This allows Instagrammers to find Femme Beat’s posts if they don’t follow the company’s 
account. The only suggestion would be for the company to post more consistently. Right now, the company 
posts sporadically once a week or once every other week. To keep its followers engaged and to gain more 
followers, the company should post consistently once or twice per week. 

     ###


